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Symphony Placements - a full service staffing and HR 
solutions company - partners with clients and candidates 
to achieve placements within temporary, temporary-to-

direct and direct hire roles. 

They needed an agency to enhance their branding and 
marketing efforts. Their goal was to become highly visible 
within their demographic. Integrating the following 
marketing and branding strategies were key to achieving 
their goal:

• Website design and development
• Social media management 
• Digital video scripting and production
• Print marketing and press releases
• Thought leadership positioning
• Content Marketing
•  Award nomination and entry form completion.

EnhAnCing STAffing SolUTionS 
ThroUgh BrAnD rECogniTion

CC&A iS hElping 
SYmphonY plACEmEnTS 
To DElivEr rESUlTS
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BUilDing A  
nEw wEBSiTE

Symphony’s previous website was 
experiencing Google compliance 
issues. This was effecting their digital 
brand identity. CC&A stepped-in and 
began by:

•  Improving, redesigning and 
replacing the existing website.

•  Fixing all issues that were related to 
SEO/SEM and Google compliance.

•  Ensuring the website was mobile 
friendly across all major mobile 
platforms.

ThE ApproACh
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STrATEgY DEvElopmEnT

Understanding Symphony’s goals, objectives, audience, web search phrases and definition of success 
were the first steps to achieving a strong brand identity.

• Symphony and CC&A agreed on a system to adequately measure their individualized success.

•  CC&A created and submitted recommended brand marketing and advertising plans, strategies and 
software requirements.

mArkETing CollATErAl & BrAnD UniformiTY rEviEw

CC&A ensured marketing collateral and brand marketing materials were uninformatively designed and 
created a consistent message throughout all marketing materials.

SETTing STrATEgiC goAlS
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CC&A rolled up their sleeves and got to work by implementing the following strategies.
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ongoing SEo  
(SEArCh EnginE opTimizATion)

In order to effectively optimize Symphony’s website 
for search, CC&A assisted by: 

•  Installing all Title and Description Meta 
information in compliance with all major search 
engines. 

•  Optimizing alt-image tags based on search 
phrase and H1, H2-H6 Title installations.

monThlY ConTEnT mArkETing

CC&A scripted, composed, optimized and 
broadcasted a “search phrase specific” article once 
per week. Articles were broadcasted via social 
media and third party distribution channels.

lAnDing pAgE DEvElopmEnT

Search engine optimized landing pages were 
developed for Symphony’s website. One piece 
of high value content was created by CC&A on a 
quarterly basis. 
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viDEo mArkETing

To enhance social buzz and client engagement, 
CC&A scripted, produced  
and shot video content as needed, following a 
structured media calendar.

DigiTAl prESS rElEASES 

CC&A raised Symphony’s overall public profile 
and awareness through numerous traditional and 
digital media distribution channels for national 
reach and high visibility by:

•  Acting as an editor for press releases in order 
to create news hooks and identify media 
opportunities. 

•  Nominating team members for business related 
rewards, followed by scripting and composing 
nomination forms.

inCrEASE SEArCh  
ThroUgh SoCiAl & viDEo
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SoCiAl mEDiA mAnAgEmEnT

Symphony was able to display a successful social media presence when 
CC&A implemented several tactics such as: 

• Posting weekly relatable graphics.

•  Ensuring cross channel sharing between markets for brand support.

• Posting and syndicating market-specific blogs.

•  Providing insights and execution on boosting efforts based on 
audience behaviors. 

• Furthering SEO with social engagement.

•  Creating, monitoring, and adjusting the posting process.

•  Creating info-graphs and imagery to support articles and posts.
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ThE rESUlTS

SUCCESS  OVER 3 YEARS

YEAR-1 YEAR-2 YEAR-3
(Prior to CC&A) (1st Year with CC&A) (2nd Year with CC&A)

Website Visits 0 28,968 37,472

Unique Visitors 0 19,430 24,553

Visits from Organic Search 0 5,510 11,455

Page Views 0 69,602 87,671

Visits from Social Media 0 4,668 16,857
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with CC&A’s partnership,  
Symphony placements continues  
to obtain the branding boost they 
need in order to reach high visibility 
in a prevailing market. 

CC&A works with both 
large corporations and 
mid-sized organizations, 
providing clients with a 
wide range of services 
geared toward boosting 
their marketing efforts. 

Contact CC&A
Wanda Smith

President and CEO

“

”

We are an extremely satisfied client of CC&A. We are now 
on our second website, and could not be more pleased. 
We have increased their responsibilities to include all social 
media, blogs, press releases, and more. our requeStS 

are alwayS met with a poSitiVe attitude and iS 

completed in a timely manner. I highly recommend 
CC&A for their strategic media!


